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GRAMMAR

Read the following text about “Slow Food” and fill in the gaps with the correct form of the verb in brackets.

Taking Time for the Finer Things

What a delicious irony. Last month, I (1) ________________________ (be) late for Slow Food night.  Walking through groups of people sipping wine, past tables of tasty treats, I was just in time (2) _____________________  (catch) the opening remarks by the founder of Europe’s trendy eco-gastronomic movement. “We must take the time (3) ______________________  (enjoy) the pleasures of food,” (4) ______________________  (declare) the well-fed Italian, Carlo Petrini.  “We must (5) ________________________  (support) our local farmers. Anyone who (6) ________________________ (not do) this is stupid.”

It all (7) _____________________ (begin) 25 years ago in a small restaurant serving local specialties in the northern Italian town of Bra and since then (8) _____________________ (grow) to become an international movement with 80,000 members who are dedicated to a slower lifestyle. Slow Food now (9) ____________________ (have) more than 700 branches worldwide and (10) __________________ (sponsor) everything from seminars on agricultural biodiversity to a manifesto
 defending unpasteurised-milk cheese. In last month’s issue of The Ecologist, a British environmental magazine, Slow Food (11) _______________________ (call) “a movement to save the world.”

As I listened to the man from Bra, I (12) _____________ (think), “Yes, he’s right.”  I (13) ___________________ (hear) of the movement before, but I (14) ____________________ (not do) anything about it. That night, I finally (15) ________________________  (decide) to slow down and appreciate the finer things in life. “From now on,” I promised myself, “I (16) _______________________ (change) my attitude to food.” During the Slow Food presentation, I (17) ______________________ (inspire) to hear people celebrating news of the progress in Britain against genetically modified organisms (GMOs).  I (18) _______________________ (imagine) inviting friends to dinner parties of free-range
 lamb and organic
 potatoes. Yes, I (19) _____________________ (become) one of those people who loves yoga and always (20) _____________________________ (think) about what goes into my body. That night I (21) ________________________ (realize) this was something larger than me – a movement to save the earth – and so I made a decision to join. I told my friend about my intention: “I (22) ________________________ (become) a ‘slow foodie’!”

The next Saturday, I (23) ________________________ (walk) through one of the 30 farmer’s markets in London while (24) ________________________ (chat) with farmers and (25) ________________________ (enjoy) the smell of the freshly baked bread. Prices (26) ________________________ (be) about the same, or only slightly higher, than at London supermarkets. Next, I (27) ________________________ (visit) the organic food store in my Notting Hill neighbourhood. Nowadays, this (28) ________________________ (be) the place to be on a Saturday afternoon! It was like a scene from an American soap opera - a good-looking guy (29) ________________________ (carefully choose) fresh ingredients for a dinner party, young couples (30) ________________________ (walk) around the stalls, and I even (31) ________________________ (see) Alan Rickman, the actor buying some vegetables. But the prices! I (32) ________________________ (not know) that when organic food is packaged for elite shoppers it (33) ________________________ (cost) 20% to 30% more than at the farmer’s market. I (34) _______________________ (leave) the store without buying anything.

According to EU Business, Europeans now(35) ____________________ (spend) twice as much on organic food as they (36) ________________________ (do) in the late 1990s, but price (37) ________________________ (remain) the barrier to more growth. At the same time, the average Brit (38) ____________________ (spend) £400 a year on fast food, four times that of the Spanish and nearly twice that of the Italians. This trend (39) ____________________ (indicate) that the slow-food philosophy (40) _____________________ (not take off) yet in the UK.

Ever since the conference, I (41) ____________________ (try) to maintain my slow-food regimen. I (42) _____________________ (prepare) meals with ingredients from the farmer’s market and I (43) ___________________ (cut down) the amount of fast food I eat by bringing healthy food to work. At the moment I (44) ___________________ (attend) an organic cookery and wellbeing course.

However, I must admit that as a busy journalist I (45) ________________________ (not always be able to) keep to the regimen. Many of the containers of organic tofu that I (46) ________________________ (take) to work sat untouched on my desk as I worked through my lunch break. More recently take-away meals (47) ________________________ (begin) to replace home-cooked meals. Still, even now I (48) ________________________ (believe) that a slower lifestyle (49) ______________________ (be) possible, if only we (50) ________________________ (slow down) a bit and take time to really enjoy food instead of eating while rushing around doing errands on our lunch breaks.

--Original article appeared in the Business section of Newsweek (24 May 2004). 

Adapted for exam purposes.

VOCABULARY  -  Complete each sentence with the correct option.

51. I have nothing to check in. I have just got my ___________ here with some papers in it.

a. suitcase

b. briefcase

c. luggage

d. baggage
52. The press ____________  was held at a top Chicago hotel last Saturday.

a. agency

b. promotion

c. conference

d. release
53. Could you quickly ________ this form, please?

a. try out

b. write down

c. fill up

d. fill in
54. It is important we recruit someone with the right ___________ for the job.

a. qualifications
b. titles

c. certificates

d. studies

55. Sales ______________ show how much a company has sold over a certain period of time.

a. numbers

b. figures

c. profits

d. amount
56. If you need help with your computer, you can phone the ___________ department.

a. IT


b. PC


c. CD


d. R&D

57. As regards our ____________, we employ over 300 people.

a. workforce

b. labour

c. personal

d. employment
58. Our major ____________ in Mexico supplies the US market.

a. subsidy

b. subsidiary

c. merger

d. business
59. As a ________________, we only sell to the major supermarkets.

a. retailer

b. purchaser

c. salesman

d. wholesaler

60. Our top five customers get a 40% ______________ on orders over £ 50,000.
a. bargain


b. discount

c. deal

d. distribution

CONDITIONALS  -  Complete the sentences by putting the verbs into the appropriate conditional form.

61. If you ________________ (ship) the goods quickly, we ____________ (place) regular orders with your company.

62. We ______________ (not meet) the deadline if we ____________ (not post) the form today.

63. If you ___________ (heat) ice, it ____________ (turn) to water.

64. The cat ___________ (scratch) you if you ___________ (pull) his tail.

65. If someone ___________ (offer) to buy you one of those rings, which _____ you ______ (choose)?

MODALS  -  Complete the second sentence so that it means the same as the first by using an appropriate modal verb and making any other necessary changes.

66. Is it compulsory for you to speak Arabic to do business in the Middle East?
(you) __________________________ Arabic to do business in the Middle East?

67. It is not possible that you’ve just seen Ann in the library. She is still abroad.
You _____________________ Ann in the library. She is still abroad.

68. It was not necessary to walk. Tom gave us a lift.
We ______________________. Tom gave us a lift.

69. It is advisable for companies to ensure that suppliers can deliver on time.
Companies __________________ that suppliers can deliver on time.

70. It is possible that the money won’t arrive on time.

The money ___________________ on time.

Editing  -  In most of the lines there is a mistake. Some lines, however, are correct. If a line is correct, put a tick (() next to the appropriate line. If there is a mistake in the line, cross out the incorrect expression and write the correct word/phrase in the space provided at the end of the line.

	Thank you for your email from 2 September.

We are delighted to confirming the booking for you and your party of five guests. We have reserved three double rooms for 14-15 october.

I can confirm the rates will be € 180 per person per night.

We look forward to welcome you.
	 ___________ (71)
 ___________ (72)

 ___________ (73)
 ___________ (74)
 ___________ (75)


prepositions  -  Complete the sentences with the prepositions below. Some of them can be used 

more than once.

	at 

from

by

in

on


76. Imports rose _________ 3% _______ January.

77. All golf resorts are featured ______ the brochure _____ page 8.

78. We last met ________ the Milan Trade Fair.

79. Our company purchases its sportswear _______ a supplier ___ Pakistan.

80. There is a presentation ______ leadership ____ 10 o’clock. Are you interested ____ it?

Determiners  -  Complete the gaps in the following job advertisement by using  a, an, the, zero article (Ø), some or any.

	Sevilla Film produces and co-finances (81) ________ broad range of films for (82) ________ UK and the international markets.

Due to expansion we are looking for (83) ________ Assistant Finance Manager with (84) ________ finance experience, (85) ________ good communication skills and (86) ________ ability to work under pressure. (87) ________ successful applicant will form (88) ________  integral part of (89) ________ closely knit team. […]

If you have (90) ________ queries, please contact Mark Clooney on +34 54459686.
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TRANSLATION

Scrivere la traduzione in modo chiaro sul foglio protocollo, a righe alterne,

lasciando uno spazio di circa 5cm al margine

1. “Vai spesso all’estero per viaggi d’affari?” “No, non vado quasi mai per lavoro, ma ci vado spesso in vacanza.”

2. Nel 2004 la Apple Macintosh ha visto un aumento del 35% nel suo giro d’affari.
3. Abbiamo prenotato un viaggio bellissimo: partiremo lunedì 31 gennaio dall’aeroporto di Venezia e arriveremo a Cuba, dove trascorreremo 2 settimane a prendere il sole sulla spiaggia.
4. “Da quanto tempo lavori per quella ditta?” “Ci lavoro da quasi 15 anni, e mi piace moltissimo il lavoro che faccio.”

5. “Di chi è questa valigia? E’ Sua?” “No, la mia è blu ed è più piccola di quella che ha in mano Lei.”

6. I miei amici tedeschi, che in questo momento si trovano in Spagna,  si stanno divertendo moltissimo.

7. Ho intenzione di fare domanda per quel lavoro da commesso, ma prima devo dirlo al mio attuale principale.

8. La nuova segretaria del Sig. Brown non è riuscita a trovare il dépliant di quella ditta giapponese l’altro giorno.

9. “Sei mai stato in Grecia?” “Sì, ci sono andato con un viaggio organizzato due anni fa.”
10. L’ufficio per le pubbliche relazioni è stato informato che si aprirà una nuova filiale a Napoli ad aprile? 
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READING

Troubled water

Last year Coca-Cola withdraw its Dasani brand of bottled water from the UK after discovering it contained illegal levels of a chemical that could increase the risk of cancer. The embarrassing voluntary recall
 brought back memories of the contamination scandal in 1999, when some Belgian children became ill after drinking Coke. At that time, the incident provoked a general removal of the soft drink from European shops and a public relations nightmare for the company. 

Dasani’s UK debut at the end of January 2004 had already been turbulent. The newspapers criticised Coca-Cola for using mains
 water instead of a natural spring
 as the source, even though Dasani did not claim to be a mineral water. The situation was made worse by a sensitive and relatively inexperienced UK market for bottled water: Britons consume an average of 28 litres of bottled water per year, compared with about 140 litres for France and Italy. In a global context, figures from independent beverage research company Canadean show that at least two out of every five bottles of water sold around the world are ‘purified’ waters, rather than water which comes from a spring. 

Most of the big-name water producers advertise several kinds of purified water, which are often sold in countries where the safety of the public water supply is a concern. Water purity is not a problem in countries where Dasani is sold but the fact remains that the only difference between Dasani and many other bottled waters is that its humble origin was brought to the attention of the public.

Dasani is essentially tap water that has been treated and bottled. From the tap, the water costs O.O3p for a half-litre; the same amount of Dasani is 95p. Mains water may be dechlorinated, filtered again, purified using ultraviolet light, have minerals either added or taken away and may also be carbonated. Coca-Cola had claimed it was able to improve the purity of tap water through a process perfected by NASA, the US space agency, before adding ‘a perfect balance of minerals’. Later, however, the drinks company stated that the manufacturing process had accidentally introduced illegal levels of bromate, a chemical that could cause an increased risk of cancer after long-term exposure.

Following from this, experts at JP Morgan, the financial services company, questioned the marketability of Dasani in other European markets and, on 24th March 2004, Coca-Cola announced it was indefinitely postponing the launch of the product in France and Germany. An interesting detail is that the water for sale in France would have been a genuine mineral water. 

There is no doubt that Coca-Cola's seven million pound marketing campaign for Dasani has been badly damaged by last year’s events, but the success of the brand in other countries, such as the United States where it is the number two seller, suggests it is not about to go away.

Adapted from an article in the Financial Times 19th March 2004

1.
Choose the most appropriate heading from the list for each paragraph 1- 6 of the text. There are two extra headings that you can eliminate. Write your answer in the space provided.

a) A Common Practice

b) Survivor 

c) Another Problem for Coca-Cola 

d) Same Name, Different Water

e) Purified Water - The Details

f) Coca-Cola Fights Cancer 

g) Bottled Water Consumption 

h) European Plans Delayed                           Paragraphs: 1 ___ 2 ___ 3 ___ 4 ___ 5 ___ 6 ___

2.
Find the words and expressions in the paragraphs 1-3 of the text which have the following meanings. Write your answer in the space provided. The words and expressions are in order.
a)
a situation that the general public finds shocking ____________

b)

extremely negative publicity for an organization, person or product ____________

c)
chaotic and difficult ____________

d)
a modest and simple beginning _____________

e)
a device that controls the flow of water from a pipe ____________ 

3.
In the following exercise choose the best explanation a, b or c. Indicate your answer with an X.

What is the best way to describe Dasani sold in the UK?

a) bottled tap water

b) mineral water

c) purified tap water

Why is Dasani not on sale in the UK?
a) Because Coca-cola decided to stop selling it.

b) Because people stopped buying it.

c) Because the UK government told Coca-Cola to stop selling it.

The chemical found in Dasani …

a) …has made children sick.

b) …is not permitted in the UK.

c) …could be dangerous if people drink Dasani over a long period of time.

4.
Indicate with an X whether the following statements are, according to the text, True (T) or False (F).

      a)
In 1999 several Belgian children got cancer from drinking contaminated Coca-Cola.










T

F

      b)
Some Belgian children became ill after drinking Dasani and the water was withdrawn from the European market.






T

F
      c)
Dasani went on sale in the UK for the first time in January 2004.

T

F
      d)
Coca-Cola did not tell the truth about Dasani.



T

F
      e)
The French Dasani would have been different to the Dasani sold in the UK.












T

F      
5. Answer the following questions in your own words. Give a full answer and do not copy sections from the text. 

a) Kristal is a new bottled water manufactured by a US company, Hamilton Food and Drink Products. According to the company, it comes from a spring deep under the rocks in Alaska. You are a member of the marketing team for Kristal. Explain some of your ideas for the launch of the new product. 

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________
b) In your opinion, should bottled water exist as a product? Explain why/why not.

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________
______________________________________________________________________________

�  a published statement of a movement’s aims and policies


� living freely on open land eating only natural food


� a method of farming and gardening using only natural animal and plant products, not chemicals


� An official order or request for something to return, or for something to be given back.


� The central distribution network for the supply of electricity, gas or water to the public.


� A place where water comes naturally to the surface from under the ground. 
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