Task 13
Listening and report writing

Here is the listening part of the exam in June 2009. You will find the listening at http://www.bbc.co.uk/programmes/b00kt7rg  

You  need NOT do Task b) I have just included the whole of the instructions to the exm so that you can know what to expect in June/September this year.

For next Tuesday (27th March) you should listen to the lecture and do part a) of the Task. You should then write a plan/outline for the report. Bring your notes/list of key words from the lecture and outline to the lesson on Tuesday.
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REITH 2009 – A New Citizenship

You are going to listen to part of a lecture, entitled Markets and Morals,  given by Michael Sandel, Harvard Professor of Government, on Tuesday 9th of June as a series of 4 lectures entitled ‘A New Citizenship’,  about the prospects of a new politics of the common good. The series is presented and chaired by Sue Lawley.

Task

a) Listen to the lecture taking note of the key ideas Prof. Sandel outlines. After the lecture rewrite these notes up in the form of a list of key words and ideas. Try to organise the ideas logically (not necessarily chronologically).

b) You are an intern working for the economic think tank Adam Smith Institute
. You have to produce a 500 - 7500 word press release for the ASI website about the Lecture. In the short report you should not merely provide an overview but a general critique of the lecture, in particular bearing in mind ASI’s mission statement. 

�The Adam Smith Institute is Britain’s leading innovator of free-market economic and social policies. Named after the great Scottish economist and author of The Wealth of Nations, the Institute is guided by the principles of the free society. Since its founding, it has played a key role in pioneering practical initiatives to inject choice and competition into public services, extend personal freedom, reduce taxes, prune back regulation, and cut government waste. 


The Institute develops and spreads these ideas through its research, reports, seminars, briefings for politicians and journalists; through its website and weblog; and through media pieces in the newspapers and on radio and TV. 


  





